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The success of our high-quality furniture is based on
the craftsmanship, sustainability, passion and well-
being of our people. Crafted for the present and next
generation. With the third generation of Van der Lande,
we do business with a focus to a sustainable future.

We design and produce entirely in-house at our facilities
in the Netherlands, Belgium, Germany and Turkey.
Together with our 200 professionals, we create furniture
for A LOTT OF SPACE, Artifort, Lande, Pdrtner and
Zwaardvis. Five strong brands brands excelling in interior
design, project furnishing, maritime, and the leisure sector.
From a table base in a ship’s cabin to a complete office
setup: as a furniture manufacturer for these brands, we are
capable of making anything.
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Generations of powerful brands

Lande Family: the progressive family business with passionate creators of timeless custom furniture. Five strong brands that excel in the fields of
interior design, project furnishing, maritime, and the leisure sector.

A LOTT

O F

SPACE

A LOTT OF SPACE is a young start-up founded by Charlotte van der Lande and has been a new label within the Lande Family since April 2023.
This young label focuses on designing and developing furniture using circular design principles. A LOTT OF SPACE won the Sustainable Sissly
award and was 1 of the 5 nominees of the Sustainable Living Awards in the ‘Best Sustainable Brand’ category. This is a wonderful recognition that
shows we are on the right track with our sustainable ambitions.

Artifort

Artis (art) and Fortis (strength) is what the world-famous Artifort stands for. Timeless design. Trendsetting. Artifort has been producing distinctive,
comfortable and functional furniture since 1890. The entire Artifort collection is characterised by innovative, colourful and timeless design with its
recognisable shape. By applying craftsmanship and high-tech production techniques, Artifort makes durable quality furniture for this and future
generations. In the Artifort collection, anyone who values form and function will find a design that captures their heart. Forever.
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lande

With our design furniture, we create pleasant environments everywhere. Places where people seek each other out for inspiration, where creativity
flows effortlessly, sleeves are rolled up, and there is space to relax. Where everyone brings out the best in themselves. Because the environment

is just right, feels comfortable and familiar, and perfectly matches the atmosphere and style of the organization. Lande brings people together for
meetings, brainstorming, encounters, and presentations.

portner ZWAARDVIS

Seats

Lande Marine was founded in 2010 by the Dutch company Zwaardvis and the German company Pdrtner Seats. These firms closely collaborating
since the 1970s. Both companies produce helm seats, helm seat pedestals and table pedestals for recreational and professional martime sectors.
In addition, Zwaardvis is active as a supplier of table pedestals for caravans, motorhomes and commercial vehicles. Pdrtner Seats also supplies
seating furniture for casinos.
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As furniture makers, we work with both our head and
heart: we combine years of craftsmanship with genuine
passion. Every step of the process is taken with a
careful eye for people, their environment and the climate.
From our unique history, we strive to continue creating a
hopeful future for the generations after us, both within and
outside our company.

NABLE

Through the following three sustainable pillars,
we strive to contribute to a better world: Sustainable
& Circular Design, Social & Wellbeing and Value Heritage &
Future Focus.
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Sustainability starts with products that last. At Lande Family,
we design and produce only high-quality, long-lasting,
and valuable design. We are also working together
towards a furniture industry where there is no more waste. This
sounds ambitious, and it is, but we believe it can be achieved.

That’s why we are increasingly working circular: with new
designs, we ensure that parts can serve as raw materials
for new products. Additionally, we take back products to
be repaired, reupholstered or reused in parts. This way,
we create less and less waste and contribute to a positive
impact on the earth, for current and future generations.
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The Circular Economy

‘The circular economy is a system in which materials never become
waste and nature is regenerated. In a circular economy, products and
materials remain in circulation through processes such as maintenance,
reuse, refurbishment, remanufacturing, recycling and composting.

The circular economy addresses climate change and other global
challenges, such as loss of biodiversity waste and pollution, by
decoupling economic activity from the consumption of finite resources.’

The circular economy is based on three principles, driven by design:
e Eliminate waste and pollution.

e Keep products and materials in circulation (at their highest value).
* Regenerate nature.

CIRCULAR ECONOMY - an industrial system that is restorative by design

Increasingly powered by
renewable energy
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Adapted from the Cradle to Cradle Design Protocol by Braungart & McDonough
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IT IS OUR AMBITION TO CONTRIBUTE TO
A WASTE-FREE FURNITURE INDUSTRY

Our ambition is to contribute to building a waste-free furniture
industry.We do this step by step and in various ways.
We implement circular design and have started measuring
the impact throughout the entire lifecycle of the
products we design and produce. This includes closing
the chain. We aim to design and make furniture that is
not only beautiful and sustainable, but also fits within
the limits of what the planet can handle. This may sound
somewhat general and abstract. Therefore, in this brochure,
we would like to explain exactly what we mean by this and
show what we are currently working on.
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1. Circulair design

From 2024 onwards, all our newly designed furniture will be developed
according to circular design principles. We only use quality materials
that ensure the long lifespan of our furniture and align with the circular
principle. Additionally, we will ensure that each product (should it ever
break or become worn out) is easy to repair, re-upholster or reuse.

We will make it easy to disassemble and ensure that the different
materials can be easily separated for reuse or proper recycling.
Moreover, e will gradually redesign our existing models according to the
same principle, one by one.

2: Reducing our carbon footprint

We have not been idle in this area, but measuring is truly knowing.

As of 1 April 2024, we have started mapping our environmental impact
on a large scale. At the company level, process level and product

level, we want to know exactly what our environmental footprint is.
Once we have that knowledge, we can start formulating clear targets to
further reduce that footprint in the upcoming years.

3: Transparency in the
product lifecycle

In our circular design process, we map out the entire life cycle of the
new product. The goal is to measure the impact within each step from
design, choosing the right materials, production, distribution, use and
end-of-life. Of course, the aim is to keep that impact as low as possible
In addition, making the chain transparent provides insight into the partners
we work with and the route the product has taken. All together, this
provides detailed information that helps the customer make an informed
purchasing decision. By 2030 at the latest, we aim to have insight into
the life cycle of all products.

4: Valuable chain collaborations

Creating a circular economy isn’'t something we can achieve on our
own. It’s crucial that we know who we are working with throughout the
entire chain. Together, we need to ensure that we can close the chain
as effectively as possible. This requires clear agreements to be made.
A good example of how to formulize such agreements is throughout a
code of conduct. In this code, we outline what we expect from oursel-
ves, our suppliers, and our partners in terms of caring for people and
the planet. We aim to have at least 60% of our partners sign this code
of conduct by the end of 2024 and 100% by the end of 2025.

5. Customer engagement and
education

What we’ve been doing for decades and what we excel at, is making
high-quality furniture that lasts a very long time. We also think about
how our customers can further extend the lifespan of their purchase by
maintaining it in the properly way. We will provide even more information
on maintenance, reupholstering, repair options and ways to return your
product. Additionally, we willexpand our range of care & repair kits in 2024,
helping customers keep their furniture beautiful and neat for even longer.

6: Continuous innovation and
improvement

We continue to innovate and improve ourselves constantly. We research
and invest in new design techniques, materials and production methods
that help us make furniture with even more care and consideration for
people and the environment.

LANDE
ol ® | FAMILY



[PLANET]

Certified wood

Lande NL B.V. is committed to minimizing the environmental impact

of our activities, products and services. One aspect of this commitment
is maximizing the use of wood from sustainable forest management. et Fara 67091 WAGENNGEN, THE NETHERLANDS
To achieve this, we strive to work with PEFC- and FSC-certified reliabilty ith added value Fremnnn

wood suppliers.

SKH-PEFC-COC CERTIFICATE

SKH herewith declares that

Lande NL B.V.
Van Leeuwenhoekweg 20
5482 TK SCHIJNDEL

THE NETHERLANDS

managed
Chain of Custody

complies with the PEFC International Standard PEFC ST 2002:2013

Chain of Custody of Forest Based Products-Requirements (December 2015)
of PEFC and registered as such

SKH recognizes the Chain of Custody system on the basis of this certificate and on the basis
of periodic inspections of the COC systems for the period

PEFC

PEFC/30-31-1045

18 December 2019 till 18 December 2024
This certificate is valid for the production of the product categories 01000 Roundwood
08020 Furniture according to the physical separation method using certified material
(Appendix 1, criteria 1.3)

Voor Duurzaam
Bosbeheer

On behalf of SKH:

S H.J.0. van Doorn

www.pefcnederland.nl
Cerlifcate number

SKH-PEFC-COC-5299

This certificate remains the property of SKH
The certificate and all copies shall be returned to SKH immediately on request

CERTIFICATE

PEFC

PEFC is a label that guarantees consumers that the wood or paper co-
mes from sustainably managed forests. PEFC is a global non-profit, inde- PEFC PHHHUETS
pendent certification system promoting sustainable forest management.

The ultimate goal is for all forests worldwide to bemanaged in a
sustainable way, considering social, economic and environmental aspects.
Lande NL B.V. is PEFC certified.
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ISO

1ISO 14001

The ISO 14001 environmental management system focuses specifically
on controlling and improving environmental performance. Through this
system, Lande NL B.V. systematically addresses environmental aspects
within its business processes.

International
Organization for
Standardization

1SO 9001

For many years, Lande NL B.V. has had a management system in
which quality and environment are guaranteed. This system is integrated
into the company’s strategic objectives and meets the requirements of
the ISO 9001 quality management system.

NEN-standards +
LU )

Several of our furniture pieces have already been tested according to

the NEN-EN 16139 standard.This standard tests the strength, durability

and stability of our furniture according to European requirements.

The tested models fully met the high requirements set.

EU Ecolabel * * %

* *
* *
The EU Ecolabel is the official European environmental label for ** **
non-food products and services. A significant portion of our fabric \ *
collection carries the EU Ecolabel certificate. Would you like more EU \{ "
information on which fabrics carry this label? Please contact your
designated contact person. [c U ‘ a E
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The Circular Plaza Together, we are
We are working on improving the process for damaged, incorrectly Workl n g hO rd to

ordered or delivered materials and products to avoid unnecessary
waste. In addition, this is simultaneously the beginning and testing

phase for a circular return system. C|Ose the ChCI I n

With ‘The Circular Plaza’, we are taking an important step forward
together in reusing materials and products, which then find their way to
a new owner through our shop.

Product returns via
external or internal route
® incorrectly ordered

o damaged

e reupholstering

@ THE CIRCULAR PLAZA

Recycle

When certain parts of a product
are no longer reusable, they head
into our recycling stream.

We carefully separate all types

of material flows and have a partner
for each flow who ensures that

the material is recycled.

The product is reviewed,
Repair: maintain or (better) repair existing products
Refurbish: repairing or renewing (parts of)

and one or more of the

To the customer following steps are taken:
Re-use:fully reusing existing materials
existing products

Remanufacture: use (parts of) depreciated
products for new products
Repurpose: reusing existing products

for something else

LANDE
ol ® | FAMILY



SOCIAL &

—INC

As a family business, we understand that everything revolves
around our people. This is why we take good care of each other
and are committed to the well-being of generations to come.

To start, we create a pleasant working environment
for our employees, so we can all do our work in a
positive and safe manner. We promote the mental and
physical well-being of our employees. Furthermore, we
support people when needed and provide opportunities
for professional and personal growth. Naturally, we

ensure a good work-life balance for everyone working
with us. Externally, we build strong and longterm
relationships with customers and partners.
We live up to our social responsibilities and work
towards more transparency in the production
chain. Our design furniture enables people to live, work
and relax comfortably. They enhance the well-being
of users. They not only make places more beautiful,
but also contribute to help people connect in these places.

\.F
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It is our ambition to be an
attractive and engaged employer,
both now and in the future.

It's essential that we can adapt to the changing needs of our employees
and grow alongside a society that is also evolving. This ensures we
create a place where everyone feels at home and continue to build a
company we can all be proud of.

We work hard in various ways to achieve this.

1. Taking care of our employees

We pay close attention to the well-being of our employees. We provide
a working environment where everyone feels supported and appreciated.
We cultivate a positive and safe corporate culture and we actively
promote the mental and physical health ofthose who work at

Lande Family. Employees are given the opportunity to develop
professionally and personally. We facilitate workshops to learn new
skills, organise internal mini-internships and we provide training budgets
for taking courses.

2: Education and development

We actively invest in education and career development. We value
the craftsmanship and specialised knowledge we have in-house and
make every effort to preserve and enhance it. This way, we expand
our expertise and become even better at what we do.

Additionally, we create employment opportunities and maintain our
local manufacturing industry.

3: Strong and long-term
collaborations

We can’t do it alone. To accomplish what we do, strong collaboration
with many different parties is necessary. Therefore, we work hard to build
and maintain strong and lasting relationships with our customers and
partners. We ensure open communication, mutual support, and strive to
create value together. This way, we foster trust, sustainable growth, and
shared success.

4: Wellbeing and social interaction

In the end, the furniture we make also helps promote people’s well-being.
In our products, we combine aesthetics and functionality. This way,
we create inspiring living and working environments with a positive
atmosphere where people can have a pleasant stay and can
collaborate better and more comfortably with each other.

\.F
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We highly value the rich history of our family business. Since 1970, we have been
creating timeless furniture that often lasts more than a lifetime. We combine traditional
craftsmanship with our innovative outlook on the future. With a focus on innovation,
we work hard every day to create furniture that is both timeless and adaptable to
the changing demands of the world.
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Ccombining history with @
sustainable focus on the future

We are a proud family business where we combine important values
from our history with a sustainable focus on the future. Our rich
experience, craftsmanship and authentic way of working come together
with innovation, forward-thinking and ethical business practices.

From our unique history, we strive to create a hopeful future for the
generations to come, both within and outside the company we achieve
this in several ways:

1.Invest in entrepreneurship

It's a well-known truth, and therefore very true: as a family business,
we understand why it is so crucial to keep building on and investing in
our organization for future generations. That is what drives us. This is
why we continue to invest in entrepreneurship and uphold important
business traditions. As our father and predecessor

Sander van der Lande says: “Standing still is moving backward.

Keep taking steps and keep moving.” And so, we sustainably develop
toward the future.

2: Nurturing our
manufacturing industry

We are proud of what we make and how we do it. Passion for
manufacturing runs deep in our DNA. We cherish and stimulate the
manufacturing industry by preserving the specialized knowledge we
have and simultaneously embracing innovations with curiosity. This way,
we facilitate the convergence of valuable traditions and modern
techniques. We contribute by investing in local talent and promoting
sustainable manufacturing, allowing the regional community and
economy to grow together.

3: Investing in
sustainable innovation

Investing in sustainable innovation is a crucial part of our business
strategy. The future of our family business depends on our ability to
think ahead and adapt to changing circumstances, while staying true to
our core values. Therefore, we actively seek out new technologies, new
materials,new ways of working and new business models.

These innovations can improve our production and our products, in

a manner that is both economically and ecologically responsible.

We embrace innovations that increase efficiency, minimise our climate
impact and promote social cohesion in our community.
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wWe want to create
a hopeful future

for the generations
to come, both within
and outside the
company, building
ONn our unigue history.



Stay informed?

As an ambitious and dynamic family business, we never stand still.
Sustainable and circular developments in the world are progressing rapidly,
and we learn new things every day. Want to be the first to know about
sustainable and circular Lande Family news?

Sign up for our newsletter at info@landefamily.nl

- @ | LANDE
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Van Leeuwenhoekweg 20, 5482 TK Schijndel, The Netherlands
P.O. Box 115, 5480 AC Schijndel, Phone +31 (0)73 6580050, www.landefamily.nl



